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Chapter the Crown Colonies and Protectorates and for Southern
'   Rhodesia. Its many reports have been of considerable
advantage in disseminating information. More im-
mediately practical has been the work of the Empire
Marketing Board, which was set up in 1926 by the
British Government under the Secretary of State for
the Dominions to promote the marketing of Empire
produce, and the development of inter-imperial trade
by use of the sums—initially £1,000,000 a year was
projected—to be granted by Parliament for this end.
This procedure was due to the decision of the Govern-
ment that, as the policy of imposing a tariff with
Dominion preferences had been rejected by the elec-
torate, it would be possible in this manner indirectly
to accomplish much of what it had been its desire to
do more directly. At the Imperial Conference of 1930
it was realised that the Board should be allowed to
extend its work to endeavouring to promote the sale of
British produce in the Dominions. In view of the great
services rendered by* the Board in promoting the sale
of Union products in the United Kingdom, it is not
surprising that considerable surprise was expressed by
the opposition in the Union Parliament on March 11,
1932, when it transpired that the responsible minister
declined official patronage to a Buy Empire Goods cam-
paign in the Union. Similarly it proved impossible at the
Ottawa Conference in August to secure any contribu-
tions from the Dominions towards the cost of the Board,
the British Government consenting to continue its ex-
penditure for a further year, although it was admitted
by the Dominions thatwith the adoption of preferential
trade in favour of them the motive for the maintenance
of the Board on the original basis had disappeared.

